
That means marketers who 
merely dabble with the 

mobile channel risk 
missing opportunities 

to connect with 
their consumers. 
Mobile barcodes 
offer marketers 
an easy way 
to deepen 
consumer 

engagement 
through the mobile 

channel. 

Last summer, AT&T 
formally launched its Mobile 

Barcode Services after months 
of extensive development, 
planning and in-market testing 
with key charter customers. 
This solution allows businesses 

to create, publish and manage 
mobile barcodes including 
UPC, QR and data matrix. 
With the launch of this new 
solution, AT&T is expanding 
its mobile marketing portfolio 
that also includes SMS (Short 
Message Service), mobile apps, 
mobile sites, mobile point 
of sale, mobile application 
management and more. 

Our first quarterly mobile 
barcode industry report 
provides statistics and 
trends on how real users 
are interacting with mobile 
barcodes. We hope you find 
it a valuable resource as you 
consider your own mobile 
marketing initiatives. 

According to an independent report  published in March 
2011 by Forrester Research Inc., more than 75 million mobile 
users will access the mobile Internet this year, and that 
number will grow to nearly 117 million by 2015.1 
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Mobile marketing has become too big to ignore
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Mobile barcodes are increasing 
in popularity with innovative 
ideas popping up every day. 
One widespread trend: 
integrating barcodes into store 
displays that link customers 
to coupons and contests. 
Some grocery stores are even 

providing recipes and cooking 
information via barcode. Using 
mobile barcodes for scavenger 
hunts is also increasingly 
popular. For example, The 
Fashion’s Night Out event in 
New York City used mobile 
barcodes to send customers 

to stores across the city in 
search of fantastic prizes. 
College campuses are taking 
advantage of the trend too, 
integrating mobile barcodes 
into libraries and new student 
orientations.

52%
52% of marketers use mobile 
marketing as part of their 
overall marketing strategy1 

88% of marketers expect their 
mobile marketing program to 
increase in the next 12 months1

Industry Trends

Mobile barcodes 
are increasing in 
popularity now,  

with new, innovative  
ideas popping  
up every day.
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55% of marketers 
who do not 
currently have a 
mobile strategy  
plan to implement 
one in 20121

More than 40% of marketers 
use some form of mobile 
marketing today1 

Another 35% plan to 
incorporate mobile in their 
interactive plans in the next  
12 months1 

25% have no plans to use 
mobile marketing1 

88%

1   In 2011, AT&T surveyed 501 U.S. marketing and advertising professionals about their mobile marketing programs and  
future plans. Figures based on percentages of respondents.
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Since January 2011,* more than  

10.4 million  
scans have passed through the  
AT&T Code Management Platform. 

The number of AT&T Code 
Scanners in the market has 
increased more than 800% 
with an average month-over-
month increase of 28%. 

   ANDROID 73%

    iPHONE 24%

   WINDOWS 2%

   BLACK BERRY 1%

BARCODES BY THE NUMBERS

OCTOBER ’11
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**   Based on the total number of 1D October YTD scans

*   From January 2011 through October 31st, 2011
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 One time (1) 685%

Sometimes (2-3) 796%

Occasional (4 – 7) 856%

Regular (8 – 19) 717%

 Frequent (20+) 464%

40%
of AT&T Code Scanner users 

provide AGE, GENDER  

or ZIP CODE

We (AT&T) estimate that 44 MILLION people have a scanner app on their mobile 

device.  Of those 44 million, 20 MILLION are active users, meaning they scan 

from 1-20+ times per month. The median group scans 2-3 TIMES PER MONTH.

We (AT&T) 
estimate more 
than 75 million 
mobile users 

will access the 
mobile Internet 

this year.

Increased activity by scan category 
from Jan.’11 – Oct. 11
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•  Provide Instructions. To the uninitiated 
consumer, mobile barcodes look strange and 
mysterious.  Include instructions for scanning, 
link to a scanner app, and hint at what 
happens when a user scans.   

•  Create a mobile site. A convenient option for 
navigating content lets customers know you 
thought of them. Menus and lists on mobile 
sites help divide content into categories so 
users can easily locate information. 

•  Reward users for scanning. Give customers 
a reward for taking the time to scan a code, 
such as exclusive coupons and discounts, 
an invitation to a VIP sale or contest, 
instructional videos or access to unreleased 
information. 

•  Integrate the code. Integrate the code 
across all campaign collateral to expand 
opportunities for interaction and enhance 
customer familiarity and acceptance. 

•  Review your security. The charm of the 
mobile barcode is its direct link to consumers, 
which is why you also need to protect 
your code from hackers who can redirect 
consumers to other content, such as a 
competitor’s pop-up ad.  Not all barcodes 
are created equal, so evaluate your barcode 
provider’s security capabilities in advance. 

•  Analyze and update. Dozens of code 
generators make creating a mobile barcode 
a snap, but before settling on one, check 
the creator’s reporting analytics and update 
capabilities. Many generators offer usage stats 
that illustrate scan results. Others provide 
additional demographic and location details if 
the consumer opts in and grants permission. 
Some also enable real-time updates, so you 
can change the linked-to content anytime, 
without having to recreate 
the barcode and 
collateral. 

The charm of the 
mobile barcode is 
its direct link to 

consumers. 

Tips and Best Practices 

While scan traffic for all code 
types is rising in 2011 we are 
seeing a significant increase 
in the scanning of QR codes.

Scans by Code Type

44% of scans are 
1D(UPC) codes

56% of scans are 
2D codes 
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Barcodes are an effective mobile-marketing tool that can be applied to virtually any industry. 
Companies big and small are implementing barcode campaigns to promote everything from fresh 
fruit to luxury automobiles – they’re even being used to sell homes. The possibilities are endless.

Getting Started With Mobile Barcodes 

RETAIL/CPG
• POS displays and end caps
• Print and On-line Ads
• Packaging/Product Tags
• Billboards
• Catalogs/Direct Mailers/Flyers

FINANCIAL
• ATM Machines
• Bank Lobby Signage & Collateral
• Bank Statements
• Direct Mail/Flyers
• On-line

PHARMA
• Prescription Bottles
• Product Information Sheets
• Packaging
• Pharmacy Flyers

ENTERTAINMENT AND HOSPITALITY
• Posters
• Billboards
• Print/On-line Ads
• Direct Mail
• Collateral/Signage
• Hotel Key Cards

TO GENERATE:
• Coupon/Discount
• How-to Video
• Store Location
• Product Info
• Product Reviews

TO GENERATE:
• Current Bank Rates
• Special Offers
• Bank Hours and Locations
• Driving Directions

TO GENERATE:
• Prescription Refills
• Important Drug Information
• Pharmacy Locations and Hours
• How to Manage a Health Lifestyle

TO GENERATE:
• Event Dates and Locations
• Ticket Information
• Special Offers/Discounts
• Book a Hotel or View Property
• Become a Fan

• Become a Fan
•  Enter Sweepstakes

(c) 2011 AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Intellectual Property.


