[ ] [ ] More and more consumers are connecting toWi-Fifrom their
smartphonesand mobiledevices, and an'increasingnumber
of businesses are offering hotspots attheir locations. The
skyrocketing growthinconnectionson the AT&T Wi-Finetwork —

I 7/,
the nation’s’largest — tellthe story.
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Connections atretail locations

AT&T WI-FICONNECTIONS BY QUARTER P

200M 855 M 3821M  443.3Mand counting...

Largest based oncompany branded and operated hotspots. Access includes AT&T Wi-FiBasic. A Wi-Fienabled device required. Other restrictions apply. See www.attwifi.com for details and locations.



