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SBC Diversity
“As Fortune’s list of the 50 best companies for minorities shows, these are firms that make an effort not only to hire minorities but also to retain them and promote them through the ranks. They actively interact with outside minority communities and make management accountable for diversity efforts.”

– Fortune Magazine, Best Companies for Minorities 
SBC Workforce Diversity
SBC Communications Inc. recognizes and values the contributions of women in the business world.  

· Today, women make up 47 percent of the SBC workforce – a number that closely reflects the communities that the SBC family of companies serves. 
· Forty-five percent of SBC managers are women.
· Women represent 30 percent of senior managers and corporate officers at SBC.
· The company’s board of directors is 35 percent female, more than double the Fortune 500 average of 13.6 percent (according to the 2003 Catalyst Census).

In this rapidly changing world, SBC Communications has become a global telecommunications leader, offering employees challenging and rewarding work opportunities, and solid resources to improve the workplace. For example:
· In 2003, more than 3,306 candidates – 55 percent of whom were women and 51 percent were people of color – received financial assistance through the SBC Management Tuition Reimbursement Policy and the SBC Non-Management Tuition Aid Policy.
· Each year, participants in the Leadership Development Program, which creates leadership development opportunities for high-potential employees, are on average 50 percent female and 50 percent people of color.
· Eight unique SBC employee-initiated organizations that reflect the diversity that is found within the SBC family of companies serve employee needs and are open to all SBC employees.
· The Corporate Joint Diversity Council – formed by the presidents of employee-initiated organizations and the SBC Workforce Diversity team – work to address issues, opportunities and best practices at the company.
SBC has earned significant national recognition for dedication to building programs and initiatives that create a level playing field for women.  

· SBC Communications ranks as a top company for women in executive leadership and as a top company for human resource benefits for women, according to the third annual Annenberg Public Policy Center (University of Pennsylvania) report on women leaders in communications companies.  

· SBC Communications also ranks among those companies with the highest percentage of women on its board of directors, and it has the greatest number of female board members out of all companies surveyed by Annenberg.  (The study examined board members, top executives and women-friendly benefits of the 57 Fortune 500 communications companies within the telecommunications, publishing, entertainment and advertising industries.)
· A recent national study called “Census of Women Board Directors of the Fortune 500,” developed by Catalyst, a leading research and advisory organization working to advance women in business organizations, highlights the SBC board of directors, which includes six women – 35 percent of the SBC board of directors.  
· DiversityInc named SBC Communications to its Top 10 Companies for Executive Women list.

· ESSENCE Magazine selected SBC Communications as one of 30 Great Places for African-American Women to Work.
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SBC Supplier Diversity
For 36 years, SBC Communications has been a pioneer in the inclusion of minority-, women- and disabled-veteran-owned businesses (M/WBE-DVBEs) in its supply chain. In 2003:
· 15.4 percent of the company’s total procurement, or $1.4 billion, was spent with diverse suppliers.
· SBC Communications participated in a Telecom Supplier Diversity Task Force with leading telecommunications and supplier diversity experts to address challenges faced by M/WBE-DVBE suppliers in the telecommunications industry. The task force developed a study, which provided 21 recommendations to improve supplier diversity and supply-chain management and provide recommendations for implementation tools and processes.
SBC Communications has received numerous awards for its work in supplier diversity in 2003, including:
· America’s Top Corporations for Women’s Business Enterprises from Women’s Business Enterprise National Council

· DiversityInc’s Top 10 Companies for Supplier Diversity 

· Corporate Partner of the Year Award from National Association of Women Business Owners

· America’s Top Corporations for Multicultural Business Opportunities from DiversityBusiness.com

SBC Philanthropy
The SBC Foundation – the company’s philanthropic arm – has connected SBC communities for 20 years. Since 1984, SBC Communications and the SBC Foundation have contributed more than $1 billion to nonprofit organizations across the country.
· In 2003, Business Week magazine’s Special Report on Corporate Philanthropy named SBC Communications one of the largest corporate philanthropists in America.
· Last year, SBC Communications and the SBC Foundation contributed more than $78 million through corporate, foundation and employee-giving to support programs and initiatives that enhance education and community vitality.

· SBC Communications has long supported women’s initiatives through the SBC Foundation and employee initiatives. In the past 10 years, more than $20 million dollars was provided to programs that: enhance girl’s education opportunities in math and science; provide training for girls to acquire technology skills; give scholarships to women enterprises to attend executive business programs; and support battered-women’s shelters.  

· In August 2004, the SBC Foundation contributed a $500,000 grant to launch a national campaign to raise funds for the Dallas-based Women’s Museum, the nation’s only comprehensive women’s museum dedicated to chronicling the lives of American women through interactive exhibitions. 
· This year’s Women’s Museum grant is in addition to the initial $10 million grant from the SBC Foundation to help build The Women’s Museum. This grant is the single largest corporate contribution in history to any women’s organization, fund or program.
· In 2003, the SBC Foundation awarded 46 percent of its direct-giving grants to organizations that serve racial and ethnic clients (defined as African-American, Native American, Asian-American, Hispanic and multiple).

· In 2002, SBC Communications launched its signature philanthropic initiative, SBC Excelerator. Since its inception, the SBC Excelerator program has helped more than 3,000 nonprofit organizations increase access to information technologies, broaden technology training and professional skills development, and effectively integrate new technologies to enhance education and economic development. 
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