
 

 

*With a sample size of 1,000, the sampling error is ±3% for answers at or near 50%  
 

 

AT&T International Mobile Phone Use Survey  

When consumers travel abroad, they expect their wireless phone to work as seamlessly as it does 

at home in the U.S., but do they know if their phones will work – or how to affordably stay 

connected?  In June 2008, AT&T conducted an Omnibus telephone survey of 1,000 U.S. 

consumers* – 484 men and 516 women ages 18 and older, living in private households in the 

continental United States – to determine the likelihood that consumers would use their mobile 

phones internationally and the awareness level for how to use a mobile phone when abroad.  

Survey Highlights   

 

• 97% of respondents say they are likely to take their mobile devices with them when they 

travel.  

o 89% all the time 

o 8% sometimes 

 

• 61% of respondents say they are likely to take their mobile devices with them when they 

travel outside the U.S., and more than half of respondents – 51% – did not know 

whether their phones would work outside the U.S. 

 

• 85% of respondents would use their phones to keep in touch with friends, family and co-

workers in the U.S. while traveling internationally. 

 

• Nearly 40% of respondents did not know that calls placed internationally would be an 

additional cost.  

o 33% expected international calls to be included in existing plan 

o 6% didn’t know 

 

• 40% of respondents did not know that while overseas, they could be reached by friends, 

family, and co-workers in the U.S. on the same mobile phone number they use every day. 

o 22% believed that they could not be reached on the same mobile phone number 

they use every day 

o 18% didn’t know 

 

• While 74% of respondents said they were likely to take their phones with them on a 

cruise ship, 75% of respondents did not know if it would work. 

 

• 90% of respondents said that it would be important to buy a phone that worked almost 

anywhere in the world if they frequently traveled internationally.  

 


