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National Trends 
 

Wireless in tough times—
Despite the economic recession, 
very few small businesses have cut 
back on their use of wireless 
technology. Even businesses that 
reduced or kept their overall 

technology budget the same as in 
2008 have not cut back on their use 
of wireless technologies and expect 

to rely more on wireless technology 
over the next two years, indicating 
its growing importance among 
small businesses. 
 

Newer Vs. Old—The AT&T Small 

Business Survey indicates that 

newer businesses tend to be more 
reliant on wireless and new 
technologies than more established 
businesses. For example, 58% of 
businesses less than two years old 
rely much more on wireless, while 
only 38% of businesses older than 

two years do. 
 

Surviving Without Wireless—
79% of businesses less than two 
years old either could not survive 
without wireless or would consider 
it a major challenge, compared with 
58% of businesses that are older 
than 10 years. 
 

Competitive Advantage— 
Nearly half (49%) of small 
businesses less than 2 years old 

strongly agree that wireless 
technologies give them a 
competitive advantage, compared 
to only 28% of businesses older 
than 10 years. 

 

 

 

 

 

Small businesses in Dallas are more tech-savvy than most markets 

polled in an AT&T small business survey. Out of 10 markets, Dallas 

small business managers ranked  third when rating how important 

wireless technology is to their businesses. Small businesses in the 

Dallas area are more likely to use smartphones, Wi-Fi hotspots and 

laptop data cards than a business in San Francisco or Chicago. 

Wireless-tech-savvy markets were rated on three variables: 

perceived importance of wireless, use of wireless technology and 

attitude on the impact of wireless technology.  
  

Tech-Savvy Scores 
 

1. Atlanta 

2. Oklahoma  

3. Dallas 

4. San Francisco 

5. Kansas City 

6. San Diego 

7. Nashville 

8. Chicago 

9. Detroit 

10. Connecticut 

 
Smartphones 
Nearly seven in 10 Dallas small businesses rated smartphones as 

being important to being a competitive business, which is higher 

than any other market in the survey. Nationally, only five in 10 

small business managers rated smartphones as being important to 

their business. However, nationally more than eight out of 10 

(81%) small businesses indicate they use smartphones, such as an 

iPhone, Blackberry or Treo. 
 

Wi-Fi 
More than half of Dallas small business managers rated Wi-Fi 

hotspots as being important to their business, which is higher than 

all the other markets in the survey. Nationally, only four in 10 

small business managers rated Wi-Fi as being important to their 

business. Nationally, nearly eight in 10 (79%) small businesses 

indicated they use Wi-Fi hotspots to conduct business-related 

activities. 
 

Laptop Data Cards 
Dallas small businesses rated the importance of laptop data cards 

higher than all but one market, Atlanta. About 46 percent of Dallas 

small business managers rated laptop data as important to 

business. Nationally, more than seven in 10 (71%) small 

businesses indicate they use laptop data cards to conduct 

business-related activities.  
 

Netbooks 
Dallas small businesses are trailing the nation when it comes to 

rating the importance of netbooks. Almost half of small businesses 

surveyed in Chicago stated that they think netbooks are important 

for their business, where only two in 10 small businesses in Dallas 

rated netbooks as important.  

 

 

AT&T Survey finds Dallas small businesses  
lead in use of wireless technology  

Study Methodology 

The results of the “AT&T Small Business 

Technology Poll” are based on an online 

survey of 2,023 small business owners and/or 

employees responsible for Information 

Technology (IT). Specifically, 1,009 surveys 

were completed by small businesses located 

throughout the United States and 1,014 

surveys were completed with small businesses 

located in 10 markets – 100 in each market. 
Small businesses were defined as having 

between 2 and 50 employees, both part-time 

and full-time. The online survey was fielded 

from November 18 – 23, 2009. 
 


