
 
HIGHLIGHTS OF THE ‘AT&T SMALL BUSINESSES TECHNOLOGY POLL’  
According to a recent survey conducted by AT&T*, small businesses appear to be cautiously 
responding to a turnaround in the economy. Specifically, the “AT&T Small Business Technology 
Poll” indicated:  

• About two-thirds (65%) of businesses plan on spending more or about the same on 
technology overall in 2010 as they spent in 2009. 

•  And one in four (25%) companies surveyed will be spending less on technology this 
year, compared to more than one-third (37%) who spent less on technology in 2009 

Small businesses are using technology in varying degrees to achieve a greater edge in today’s 
global marketplace, with:  

• Nearly six in 10 (57%) of small business owners surveyed indicated that they use 
technology strategically 

• And one in 10 (10%) claim to have so much technology, they put NASA to shame. 

 
Wireless Use  
Despite the economic recession, very few small businesses have cut back on their use of 
wireless technology. Even businesses that reduced or kept their overall technology budget the 
same as in 2008 – nearly 80%of small businesses surveyed – have not cut back on their use of 
wireless technologies and expect to rely more on wireless technology over the next two years, 
indicating its growing importance among small businesses. 

• Nearly two-thirds (65%) of small businesses surveyed said they could not survive — or it 
would be a major challenge to survive — without wireless technology.  

• This is up dramatically from a similar 2007 AT&T survey in which only about four in 10 
(42%) of small businesses said they would have difficulty surviving without wireless 
technologies.  

• This growing dependence on wireless technologies is likely to continue to increase in the 
near future, as about three-fourths (74%) of survey respondents said they expect to 
depend on it even more two years from now. 

 
Wireless Advantage 
And small businesses are about eight times more likely to agree than disagree that wireless 
technology is critical to keeping their business competitive – 65% vs. 8%, respectively. In 
addition, nearly twice as many small businesses today strongly agree that wireless technology 
is key to keeping them competitive – 32% vs. 18% in 2007.  

 
Smartphones 
More than eight out of 10 (81%) small businesses indicate they use smartphones, such as an 
iPhone, Blackberry or Treo. Nearly all use their smartphones for voice conversations (91%), but 
a significant percentage also use smartphones to: 

• Check their e-mail (78%) 
• View data (53%),  
• Surf the Web (43%)  
• Check or update social media sites like Twitter, Facebook, MySpace or YouTube (18%), 

a relatively high number considering that these sites “arrived” on the American scene in 
just the last couple of years. 

When it comes to checking email: 



• Nearly three-fourths (70%) use their smartphones more now than two years ago  
• More than three-fourths (76%) use their smartphones to check email while away from 

the office at least two to four times a day, including 31% who are checking constantly 

 
Wi-Fi 
Nearly eight in 10 (79%) small businesses indicate they use Wi-Fi hotspots to conduct business-
related activities. Nearly seven in 10 (68%) small businesses said they use Wi-Fi hotspots more 
now to access data than they did two years ago. Specific uses and corresponding percentages 
include: 

• Check their e-mail (88%) 
• Surf the Web (57%)  
• Conduct online banking or other financial transactions (26%) 
• Manage business processes (26%) 
• Check or update social media sites like Twitter, Facebook, MySpace or YouTube (18%). 

 
Laptop Data Cards 
More than seven in 10 (71%) small businesses indicate they use laptop data cards to conduct 
business-related activities. Six out of 10 (60%) small businesses indicate they use their laptop 
more now to access data through a wireless network (e.g., through a laptop data card) than they 
did two years ago. Specific uses and corresponding percentages include: 

• Check their e-mail (85%) 
• Surf the Web (57%) 
• Manage business processes (34%) 
• Conduct online banking or other financial transactions (29%) 
• Check or update social media sites like Twitter, Facebook, MySpace or YouTube (17%) 

 
Wireless Data Security 
There’s also been an increase in the number of small businesses concerned about wireless 
data security over the past two years. In 2009: 

• Two-thirds (67%) said they’re concerned, compared to just over half (52%) in 2007.  
• Only one in 10 (10%) have not taken action to safeguard their wireless data, compared 

to one in six (17%) in 2007. 

Regional Variations 
Small businesses have varying opinions on the importance and use of wireless technology, 
depending on where they’re located. Based on responses to three components — perceived 
importance of wireless, use of wireless technology and attitude on the impact of wireless 
technology — a Wireless Quotient, or “WiQ,” was calculated for each of 10 markets surveyed. 
Each component was weighted in the rankings. For example, use of wireless technology was 
viewed as more important than the perceived importance of that technology. Rankings for the 
10 markets follow: 

1. Atlanta 
2. Oklahoma 
3. Dallas 
4. San Francisco 
5. Kansas City 

6. San Diego 
7. Nashville 
8. Chicago 
9. Detroit 
10. Connecticut 

 
Importance of Other Technologies 



Nearly all respondents put a premium on traditional wired, wireless and Internet 
communications, with a significant number of respondents viewing newer wireless technologies 
as being important. Shown below is the percentage of small business owners viewing each 
technology as being important to running their business: 

• High speed Internet access — 93%  
• E-mail — 92% 
• Desktop computers — 85% 
• Cell phones — 81% 
• Landline telephones and/or voice mail —80% 
• Laptops or notebooks — 73% 
• Fax machines — 64% 
• Smartphones/wireless PDA devices  — 57% 
• Wi-Fi hot spots — 43% 
• Laptop/PC data cards — 40% 
• Hosted applications — 34% 
• Netbook or mini-computer  — 33% 
• VoIP — 32% 
• Unified messaging — 31% 
• Video or television service — 30% 

 

Wireless Technology and Newer Businesses  
The study indicates that newer businesses tend to be more reliant on wireless and new 
technologies and adopt them more rapidly than more established businesses. For example, 
53% of businesses less than two years old rely much more on wireless while only 38% of 
businesses older than 10 years do. 

• Surviving Without Wireless — Additionally, 79% of businesses less than two years old 
either could not survive without wireless or would consider it a major challenge, 
compared with 58% of businesses that are older than 10 years. 

• Wireless Competitive Advantage – Nearly half (49%) of small businesses less than 2 
years old strongly agree that wireless technologies give them a competitive advantage, 
compared to only 28% of businesses that have been in business more than 10 years. 

 

Study Methodology 
The results of the “AT&T Small Business Technology Poll” are based on an online survey of 2,023 small 
business owners and/or employees responsible for Information Technology (IT). Specifically, 1,009 
surveys were completed by small businesses located throughout the United States (National data) and 
1,014 surveys were completed with small businesses located in 10 markets – 100 in each market (Market 
data). The sample of participating companies was drawn from e-Rewards’ online business panel of 
companies. Small businesses were defined as having between 2 and 50 employees, both part-time and 
full-time. Eight of the 10 metropolitan areas are based on DMAs (Designated Market Areas). The other 
two markets are the states of Connecticut and Oklahoma. The online survey was fielded from November 
18 – 23, 2009. 
 


