




More than 12 million AT&T  broadband subscribers 
enjoy free Wi-Fi access at thousands of locations in 
the U.S., and by the end of 2008 our U.S. Wi-Fi network 

will include more than 7,000 Starbucks locations.

AT&T U-VERSE 
LIVING UNITS PASSED
Our U-verse network 
deployment is expected
to pass 30 million living 
units by the end of 2010.Like mobile phones in the 1980s and broadband in 

the 1990s, video now represents a once-in-a-decade 

opportunity to build our next billion-dollar business.

John Stankey gets a demonstration of 
video being sent from a wireless device 

to a PC and a TV screen—just one of 
the many innovations being developed 

at the AT&T Labs.
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Customers rely on AT&T broadband throughout the country 

and around the world. By the end of 2008, more than 

12 million AT&T broadband customers will have free 

access to more than 17,000 AT&T Wi-FiSM hot spots in the 

United States alone, including Starbucks locations and 

Barnes & Noble bookstores. Worldwide, we now deliver 

Wi-Fi access at more than 64,000 locations in 89 countries. 

And a new multiyear agreement with Yahoo!, announced 

in January 2008, will deliver an even richer and more 

innovative online experience for our customers—whether 

they are at home or on the go.

 

Advanced TV From AT&T
We have dramatically ramped our growth in video 

services. AT&T Advanced TV services, such as AT&T 

U-verse TV, AT&T | DISH Network and DIRECTV® service, 

present customers with a new and superior TV choice 

that offers better control and richer content than cable 

with more High Definition (HD) channels in nearly every 

market we serve. 

Delivered through our fiber-rich IP network, U-verse 

service offers television, broadband and voice over 

a single connection, along with unique features and 

unmatched flexibility.
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Satellite TV service from DISH Network and DIRECTV 

is available in markets where we offer wired voice and 

broadband, giving customers the ability to include 

television service as part of an AT&T bundle. 

AT&T U-verse TV Is Our 
Next-Generation Video Service
It doesn’t take U-verse TV customers long to experience 

the IP difference. For example, when they want to set a 

recording on their DVR, they no longer have to be in front 

of the television. They can access their channel guides 

and set recordings from any Web connection—including

on a mobile device—no matter where they are. In 2007, 

we launched exclusive new features such as U-bar, which 

brings Internet content such as sports, traffic and weather 

information to the TV screen, and YELLOWPAGES.COM TV, 

which gives U-verse TV customers the power to search for 

local business information from their TV. More integrated 

features are on the way in 2008.

Customers clearly like what they see: As 2007 drew to a 

close, we had 231,000 AT&T U-verse video subscribers in 

service. And we expect to top 1 million U-verse subscribers 

by the end of 2008.
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AT&T Advanced TV services offer  
better control and richer content

than cable with more HD channels
in nearly every market we serve.  
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AT&T delivers global IP-based network capabilities that are widely 

regarded as unsurpassed in the marketplace and that support a broad 

array of communications devices, including the mobile handsets that 

enable our customers to connect on the move.

For today’s businesses, communications 
is a competitive imperative. Whether it’s 
a global enterprise expanding to new 
countries or a startup down the street 
adding its second location, AT&T helps 
businesses generate new revenues, 
reach new customers, interact with 
suppliers and enter new markets faster 
and more efficiently.

Through our innovative solutions, our industry-leading 

portfolio of services and a dedicated business support team 

that anticipates customer needs, we provide customers 

with anytime, anywhere connectivity. And we deliver the 

content distribution, hosting, security and collaboration 

products and services that today’s marketplace demands 

to stay connected. 

Global Solutions for Global Enterprises
Our business customers rely on AT&T network services in 

more than 160 countries on six continents. We’ve added 

to our network around the world and have opened six new 

Internet data centers. Our 38 data centers, located around 

the globe, make us the world’s largest network-based 

hosting provider.

AT&T wireless customers enjoy the largest international 

roaming footprint available, covering more than 90 percent 

of the globe.

Ron Spears and his business services 
team secured  AT&T’s contract with 

the U.S. Department of the Treasury to 
build a secure enterprise network that 
will facilitate the convergence of data, 

voice and video technologies into a 
single network infrastructure.

Business Services
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RECURRING AT&T ENTERPRISE SERVICE 
REVENUE GROWTH RATES
Recurring enterprise service 
revenues returned to growth 
a year ahead of schedule.
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“Helping people who are helping people …”

That’s how Charlotte Anderson portrays the vital role that 

AT&T plays for ADDS Health Services. This St. Louis-based 

in-home health care provider serves hundreds of patients, 

many of whom are poverty-stricken and elderly. It’s a 

24 x 7 x 365 calling. And that’s where AT&T comes in.

“When we prepared to open our doors, the very first call 

we made was to AT&T,” said Anderson, who has served 

as operations manager since the company was founded 

in 2000. “We are licensed and certified with Medicare 

and Medicaid, and that carries with it a lot of privacy and 

security responsibilities. AT&T was the one company we 

could trust to manage those needs—plus the need to link 

our office staff of eight with our 40 employees in the field.”

ADDS relies on a combination of wireless, broadband and 

wired services. “AT&T keeps us all connected,” Anderson 

said. “Our smartphones are lifesavers when we’re out in 

the field. Many of the patients don’t have home phones, 

so we rely on ours for everything—including access to 

the Internet and e-mail.” Anderson also noted that mobile 

phones are the single most important communications 

tool in ADDS’ state-required disaster plan.

According to Anderson, ADDS’ broadband service is 

crucial for transmitting and storing patient information 

and for electronic billing. It’s also a pipeline for staff 

training, much of which is done via teleconference. And 

AT&T’s local search and directory services fuel many of 

ADDS’ referrals.

“To make a difference, you have to have a lot of heart— 

but also a lot of help,” Anderson said. "And we always know 

that AT&T is right there with us."
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We continually innovate and add new services. For example, 

to help our business customers boost productivity and 

stay even more connected, last year we introduced AT&T 

Connect—a solution that allows customers to move 

seamlessly among voice conference calls, video 

conferencing, document sharing and instant messaging.

In 2007, our ability to deliver compelling customer 

solutions was a key factor in winning three new major 

contracts, each worth up to $1 billion:

•  The U.S. Department of the Treasury tapped AT&T to 

build its next-generation enterprise network to connect 

100,000 employees at more than 1,000 locations.

• General Motors selected AT&T for a five-year 

contract—one of the largest commercial contracts 

in our history—to provide next-generation global 

telecommunications capabilities.

• IBM chose AT&T as its global primary managed 

network services provider for the next five years. 

And in April 2007, through our affiliate in India, AT&T became 

the first foreign telecom company to offer service in the 

Indian market. We also launched a new business in Vietnam 

in 2007 to support the growing number of multinational 

customers based there. 

AT&T’s hosting solutions allow Marriott 

Vacation Club International (MVCI) Asia 

Pacific members access to a collection 

of MVCI properties globally, like this 

one in Phuket, Thailand.
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10,000 Branches Across North America 
and the United Kingdom

That’s the scope of financial services leader Edward Jones’ 

operations. Given the speed of the global economy, 

maintaining the company's focus on individual service 

across its entire network of offices demands fast 

connectivity solutions.

In 2007, Edward Jones retired its 20-plus-year-old satellite 

system and teamed with AT&T to create the Global Branch 

Network to deliver voice communications, always-on 

Internet access and critical market data.

“The satellite system was no longer able to serve our 

growing branch network,” said Vinny Ferrari, chief 

information officer for Edward Jones. “We worked with 

AT&T to design a technology upgrade that gives us the 

bandwidth we needed to ensure that our employees 

have access to applications and to complement our 

trademark face-to-face customer service.”

AT&T provides a global Virtual Private Network (VPN) 

service that offers a single secure network to connect 

numerous business locations, such as branch offices, 

headquarters and remote users. The results for Edward 

Jones? Increased reliability, faster traffic flow, easier 

management and the ability to expand quickly.

“We worked closely with Edward Jones to deploy a network 

that is robust, resilient and redundant to support the 

‘always-available’ nature of its business,” said AT&T’s José 

Gutiérrez, executive vice president of Enterprise Business 

Sales. “We give them an infrastructure that’s adaptable 

and expandable enough to meet their needs as their 

business grows.”

AT&T Connect allows our customers to 

collaborate better by moving easily among 

different services—including e-mail, chat, 

teleconferencing and document sharing.

“Information technology is a key component of GM’s global business 

strategy, and AT&T's global reach, reliability and knowledge of our 

networks are helping us achieve our objectives. Their expertise allows

us to stay focused on what we do best … build and sell great cars

and trucks,” said Ralph Szygenda, group vice president and CIO of GM, 

pictured in a Chevrolet Malibu, 2008 North American Car of the Year.  

2007 AT&T Annual Report  |  19

No Business Is Too Small 
for Big Solutions
More than 3 million small and midsize businesses look 

to us for integrated communications solutions that deliver 

high quality, security and continuous innovation. For 

instance, in 2007, we introduced our Complete Office 

Solution bundle—unlimited local and nationwide calling, 

wireless service, high speed Internet, AT&T Unified Messaging 

and an AT&T Real Yellow Pages listing, all on a single 

consolidated bill.

We’re also answering the call as more small and midsize 

businesses demand mobility and integrated voice and 

data solutions. We’ve expanded our popular IP Flexible 

Reach solution to integrate with existing analog telephone 

systems. That lets businesses use Voice over IP (VoIP) 

technologies without replacing their existing systems. 

And AT&T’s wireless leadership enables us to provide the 

mobile voice and data solutions that businesses of all 

sizes need to compete.
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Ray Wilkins demonstrates YELLOWPAGES.COM 
mobile search, just one of the ways AT&T 
connects advertisers to ready-to-buy consumers 
in real time.
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In 2008, we’re introducing    

a capability that enables advertisers 

to pay only for the calls generated 

by their AT&T ads, wherever they 

may appear. 

Local Search
When consumers need a plumber, florist, 

tailor or other local service, they want to be 

able to find the right person for the job quickly 

and easily. Today, in addition to their trusty 

AT&T Real Yellow Pages books, consumers 

also want to search via their PCs, mobile 

devices and televisions. No other company 

is better-positioned to connect these buyers 

to sellers—anytime, anywhere—than AT&T. 

People searched the AT&T Real Yellow Pages for 

a local business about 4 billion times in 2007, consulting 

the 175 million books we print in 22 states. AT&T’s 

YELLOWPAGES.COM online local search site connected 

buyers to sellers on mobile devices, PCs and U-verse TV 

screens more than 1.5 billion times in 2007. That was 

a 50 percent year-over-year increase in the number 

of YELLOWPAGES.COM searches. 
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As more and more people search for local businesses while they’re 

on the run, we’re making the task even easier with YELLOWPAGES.COM 

applications for AT&T mobile devices, including the Apple iPhone. 
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AT&T YELLOWPAGES.COM  
SEARCHES
Local searches on AT&T’s 
YELLOWPAGES.COM network 
have increased 150 percent 
since 2004.
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“You Should Taste Our Steaks!”

Ben Weiss of Providence, R.I., opened a steakhouse 

in his hometown featuring the same “je ne sais quoi”— 

and local paintings—as his favorite Paris bistro. 

To capture the unique atmosphere, he included a video 

with his YELLOWPAGES.COM listing. These days, business 

at Chez Ben/Fahrenheit is cooking. 

Customers locate Chez Ben/Fahrenheit 
through AT&T’s print, online and mobile 
Yellow Pages ads. “The result is a full 
house every night,” said restaurant 
owner Ben Weiss.

5488Annual_0222.indd   215488Annual_0222.indd   21 2/29/08   11:04:25 AM2/29/08   11:04:25 AM



AT&T Pioneers volunteer Keith Pounds works with student 
Emilee Story at Tucker Middle School in Tucker, Ga. Emilee 
participates in Project Connect, a program supported by 
AT&T Pioneers around the U.S., which uses educational 
computer games to improve students' math and science 
skills. In 2007, Emilee participated in an international 
Project Connect competition, winning desktop computers 
for herself and her school.
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Employees and 
Communities 
At the heart of our commitment to good 

corporate citizenship is a simple idea: 

Connections build communities and 

drive prosperity. 

It starts with our community: the 309,000 talented AT&T 

employees around the world. We spent $200 million on 

training and $26 million on tuition assistance in 2007 to 

prepare our employees for the future and to ensure that 

they can deliver a superior experience to our customers 

every day.

By combining our employees’ passion to serve with our 

innovative technology and financial resources, we make 

the communities in which we live and work stronger, 

smarter and healthier. Our deep commitment to the 

community is our heritage and our future.

GIVING. In 2007, AT&T contributed more than $164 million 

to nonprofit organizations through corporate-, employee- 

and AT&T Foundation-sponsored giving. Our philanthropy 

is focused on education and workforce readiness. The 

AT&T Foundation—widely recognized as one of the most 

generous corporate foundations—provides more than 

55 percent of its grants to underserved populations.
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At AT&T, we know that building connections spurs growth and creates 

new opportunities to help the world communicate. From our Board 

of Directors to our front-line employees, ours is a company where 

corporate citizenship and sustainability are everybody’s business.
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AT&T has joined with Rock the 
Vote, a nonpartisan, nonprofit 
organization, to encourage 
young people to register to vote 
and participate in the upcoming 
U.S. presidential election.
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YOUTH. More than 20 percent of eligible voters in the 

2008 presidential election will be under 29—a demo-

graphic that includes some of the heaviest users of 

mobile phones and text messaging. That’s why we’re 

working with Rock the Vote, a nonpartisan, nonprofit 

organization, to connect with these young citizens in 

their “own tongue,” encouraging them to register to vote 

and receive news and reminders about the election by 

sending a text message. They can also download 

exclusive celebrity ringtones that promote the 

importance of voting.

VOLUNTEERING. Through the AT&T Pioneers, nearly 

350,000 employees and retirees contributed more than 

10 million hours of volunteer time to community outreach 

activities nationwide in 2007. In schools and neighborhoods, 

the Pioneers strengthen connections and build communities. 

DIVERSITY. AT&T’s diverse workforce and inclusive culture 

are central to our ability to serve our equally diverse 

global customer base. Forty-six percent of our U.S.-based 

employees are women; 38 percent are people of color. 

We have a nearly 40-year legacy as a pioneer in supplier 

diversity and are one of only 12 U.S. companies that spend 

more than $1 billion annually with women-, minority- or 

disabled-veteran-owned businesses. AT&T’s commitment 

to diversity is widely recognized, including our selection 

as one of the top three among DiversityInc magazine’s 

2007 Top 50 Companies for Diversity. 

THE ENVIRONMENT. We are committed to being good 

stewards of the environment—that includes efficiently 

connecting people and businesses worldwide with 

innovative communications. Our products help reduce 

the need for carbon emission-intensive travel by facilitating 

video conferencing, telecommuting and online local 

search, among others. We work hard to conserve energy 

in company buildings and are committed to purchasing, 

when possible, low or partial zero emission vehicles for 

our fleet. And we encourage our customers to reuse and 

recycle wireless devices and accessories and our AT&T 

Real Yellow Pages directories—which are printed on 

paper that contains at least 40 percent recycled material.
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Every American Military Member
Protecting Our Freedom Overseas 
Should Be Able to Call Home

That is the basic principle on which Massachusetts 

teenagers Brittany and Robbie Bergquist founded Cell 

Phones for Soldiers (CPFS). The charity they created 

collects and recycles wireless phones, then uses the 

proceeds to buy prepaid phone cards to send to U.S. 

troops serving overseas. In just three years, the Bergquists 

have raised more than $1 million and have sent more 

than 400,000 phone cards to the troops. 

Since 2007, AT&T has aided in the effort. All of our retail 

stores across the nation serve as CPFS recycling drop-off 

locations. We’ve also contributed 60,000 prepaid phone 

cards—valued at more than $500,000. And we’re awarding 

four-year college scholarships, worth up to $100,000 

each, to Brittany and Robbie.

Why would a global company like AT&T get involved with 

a charity run by a couple of teenagers? It’s simple. When 

Brittany e-mailed us to ask for our help, we recognized 

that we shared a common belief in the importance of 

keeping military families connected.

May 4, 2007: The Tornado Hit Greensburg, 
Kansas, Just Before 10 P.M.

Melissa Lucht and Ed Stauth, Greensburg’s only AT&T 

employees, rode out the storm in their basements—then 

headed to the AT&T Central Office (CO).

The CO was severely damaged. Much of the roof was gone, 

and rain pelted telephone switching and transport 

equipment. Ankle deep in water, Lucht and Stauth slung 

tarps and worked together through the night to keep the 

CO operating until help arrived. Thanks to their efforts, the 

people of Greensburg stayed connected—to the voices 

of concerned friends and loved ones, to emergency 

services, to the Internet. By daybreak, AT&T was providing 

vital communications support to emergency responders.

For their heroic work to keep customers connected in the 

best AT&T tradition, Lucht and Stauth became the first 

winners of the new Whitacre Award. Named for retired 

Chairman and CEO Ed Whitacre—a tireless advocate for 

serving customers—the annual Whitacre Award will honor 

AT&T employees who go above and beyond to provide 

world-class customer service. 
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Sometimes, even a global company can follow the 
lead of a couple of teenagers with a big idea.

Winds up to 205 mph killed 10 
people, snapped trees and utility 
poles and flattened or damaged 
nearly every building in town.

Going beyond the call to keep 
their community connected: 

Inaugural Whitacre Award 
winners Melissa Lucht and 

Ed Stauth.
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