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Small Business 

Tech Poll 2012 

Mobile Applications 

 Compared to 12 other markets surveyed, 
small businesses in Cleveland are the 
least likely (29%) to use mobile apps. 
 

 But half of those using them reported they 
could not survive — or it would be a 
major challenge to survive — without 
mobile apps, a 27% jump over the past 
year. 
 

 Of those using mobile apps, GPS 
navigation and mapping mobile apps are 
by far the most popular, with 80% of 
Cleveland small business owners 
reporting use, followed by location-based 
services (53%) and social media (43%). 
 

Marketing Efforts and Social Media  

 Small businesses in Cleveland are the 
most likely to rely on traditional marketing 
efforts like print yellow pages, newspaper 
and magazine ads, and radio advertising. 
 

 Compared to other markets, Cleveland 
small business are the least likely to use 
social media as a marketing tool.  

Cleveland Key Findings 

Cleveland experienced a 13 

percent increase in the use of 

tablet computers from a year 

ago. Seventy-one percent of 

small business owners use 

this emerging technology, 

primarily to check email and 

access the internet.   

 

Significance of Technology 

Use of Tablets 

More than half (52%) of small 

businesses surveyed in Cleveland 

report that without wireless 

technologies, they either could 

not survive or it would be a major 

challenge. 

2012 Planned Marketing Spending 

Results of the AT&T Small Business Technology Poll “Market Data” are based 

on an online survey, conducted in November 2011 and completed by 1,281 

small businesses responsible for Information Technology (IT) located in 12 

markets – about 100 in each market. The sample of participating small 

businesses, between 2 and 99 employees, was drawn from e-Rewards’ online 

business panel.  

 


