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AT&T  

Small Business 

Tech Poll 2012 

General Wireless Technologies 

 A larger percentage of Miami small 
businesses (43%) are using Android phones, 
compared to the 39% using an iPhone OS. 
 

 Nearly half of Miami small businesses (47%) 
expect to purchase 4G smartphones within 
the next year.  

Mobile Applications 

 Mobile apps are gaining in importance for 
Miami small businesses using them, with 
more than half (57%) saying they could not 
survive — or it would be a major challenge to 
survive — without mobile apps; a 10% jump 
over the past year. 

Marketing Efforts and Social Media  

 Nearly a third (32%) of Miami small 
businesses plan to invest more for online 
marketing in 2012 than last year, among the 
highest in the nation.  
 

 More than half of Miami business owners 
(54%) are incorporating video conferencing or 
chat as part of their business models.  

Miami Key Findings 

More than three-fourths (78%) 

of Miami small businesses 

use tablet computers, 

primarily to check email, 

access the internet and 

update social media sites.  

Significance of Technology 

Use of Tablets 

More than two-thirds (69%) of 

Miami small businesses 

surveyed report that without 

wireless technologies, they 

either could not survive or it 

would be a major challenge. 

2012 Planned Marketing Spend 
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After topping the list last 

year, Miami dropped five 

spots to #6 in the Wireless 

Quotient ranking for top 

U.S. markets.  

Results of the AT&T Small Business Technology Poll “Market Data” are 

based on an online survey, conducted in November 2011 and completed by 

1,281 small businesses responsible for Information Technology (IT) located 

in 12 markets – about 100 in each market. The sample of participating small 

businesses, between 2 and 99 employees, was drawn from e-Rewards’ 

online business panel.  

 


