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SBC and Yahoo! Alliance 
Overview
In November of 2001, Internet leaders SBC Communications Inc. and Yahoo! Inc. formed a strategic alliance to deliver co-branded broadband service to millions of customers throughout the SBC 13-state region and dial service to customers nationwide. Just six months after the alliance formed, the companies launched SBC Yahoo! Dial, and in September 2002 the companies delivered on their promise to offer an industry leading co-branded broadband service with the launch of SBC Yahoo! DSL. Since the introduction of SBC Yahoo! DSL, SBC companies have experienced record growth, adding 304,000 new subscribers in the second quarter 2003 alone.
Together, the companies have made continuous enhancements to SBC Yahoo! DSL and Dial, including an upgrade earlier this year to LAUNCHcast Plus Internet Radio and the introduction of SpamGuard, a leading tool for fighting junk email. 
Furthering their commitment to continuous innovation, the companies have now introduced powerful customer-driven features for SBC Yahoo! DSL and Dial, including enhanced safety and security, improved communications tools and even greater levels of user personalization. And, the companies have launched SBC Yahoo! DSL and Dial Business Edition, a first-of-its-kind service designed to meet the needs of small business.
Why the Alliance was Formed 

By combining their strengths, SBC and Yahoo! are delivering the industry’s most compelling combination of access, content and service reliability.
· SBC, the nation’s leading DSL provider and a top five ISP with 4.2 million dial and DSL customers, provides ISP expertise, reliable network access and strong customer support.

· SBC’s Internet network covers virtually all of North America and operates at 99.9 percent availability, making it one of the industry’s largest and most reliable networks.

· Yahoo! brings the strength of the Yahoo! brand, exclusive content and more than 238 million loyal users.  

· Yahoo! is the world’s top Internet destination, with the largest reach of any portal.  

· Yahoo! brings its experience and expertise in developing easy-to-use, personalized user-centric services.

Customer Benefits 

· The industry’s most complete Internet services package of access, software, services, support and value pricing.  

· A much-anticipated alternative to the one-size-fits-all service offered by other ISPs.

· A broadband service that delivers a completely new type of online experience. 

· Small business DSL and dial services that offer a customized suite of products and services to help businesses establish an online presence and use the Internet to improve productivity. 

· Personalization and interactivity features that make it easier for people to stay in touch, find information, improve business productivity, manage their lives and have fun online.

